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WELCOME!
Jana's Campaign is proud to present this resource in honor of Sexual Assault
Awareness Month (SAAM), taking place throughout the month of April. The goal of
SAAM is for individuals and organizations to raise public awareness about sexual
harassment, assault and abuse and educate communities on how to prevent it. Each
April, hundreds of individuals plan events and activities to highlight sexual violence
and advocate for prevention efforts.
It is important to remember prevention means much more than protecting ourselves,
not to mention many factors that impact our safety are beyond our individual
control. Stopping these types of violence before they happen requires us to work
together to create and support healthy, safe, and respectful behaviors and
environments (www.nsvrc.org).
Unfortunately, everyone is affected by sexual violence.* For instance:
Every 73 seconds another American is sexually assaulted. And every 9 minutes,
that victim is a child. Meanwhile, only 5 out of every 1,000 perpetrators will end
up in prison.
The majority of sexual assault victims are under the age of 30.
1 out of every 6 American women has been the victim of an attempted or
completed rape in her lifetime (14.8% completed, 2.8% attempted).
Men and boys are also affected by sexual violence - about 3% of American men—
or 1 in 33—have experienced an attempted or completed rape in their lifetime.
The majority of sexual assaults occur at or near the victim's home.
Perpetrators of sexual violence often know the victim.
*all statistics provided by www.rainn.org/statistics

To learn more about our prevention education programs, please contact us at
janascampaign@gmail.com or call 785-656-0324.
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SEXUAL ASSAULT AWARENESS MONTH
WHAT IS THE HISTORY OF SAAM?*
Even before its official declaration, SAAM was about both awareness and
prevention of sexual assault, harassment, and abuse. From the civil rights
movement to the founding of the first rape crisis centers to national legislation
and beyond, the roots of SAAM run deep. Movements for social change and
equality began to gain traction in the 1940s and 50s with the civil rights era.
Activism continued into the 1970s, bringing with it support for survivors and
heightened awareness. The first rape crisis center was founded in San
Francisco in 1971, the same city where the first U.S. Take Back the Night event
was held seven years later. Monumental changes like Violence Against Women
Act of 1993 (VAWA) demonstrated that national efforts promoting sexual
violence prevention were needed. Even before SAAM was first nationally
observed in 2001, advocates had been holding events, marches, and observances
related to sexual violence during the month of April, sometimes during a weeklong “Sexual Assault Awareness Week.” In an effort to further coordinate
awareness and prevention efforts, in 2000, SAAM as we know it was born.
*www.nsvrc.org/saam/history

ABOUT JANA'S CAMPAIGN
Jana's Campaign is a national education
and violence prevention organization with
the single mission of reducing gender and
relationship violence. In honor of the late
Jana Mackey and other victims and
survivors of gender-based violence, Jana's
Campaign delivers educational programs
that prevent domestic and dating violence,
sexual assault, and stalking.
For more information about Jana's Campaign, visit www.janascampaign.org.

SEXUAL VIOLENCE DEFINED
WHAT IS SEXUAL VIOLENCE?
Sexual violence is any type of unwanted sexual contact, ranging from
sexist attitudes and actions to rape and murder. Sexual violence can
include words and actions of a sexual nature against a person’s will. An
offender might also use force, threats, manipulation, or coercion to commit
sexual violence.* Anyone can experience sexual violence including children,
teens, adults, and elders. Those who sexually abuse can be acquaintances,
family members, trusted individuals or strangers.
*www.nsvrc.org/about-sexual-assault-friends-family

WHAT IS RAPE?
*Rape is sexual assault, but is often thought to be the only form of sexual
violence. The U.S. Justice Department defines rape as: “The penetration,
no matter how slight, of the vagina or anus with any body part or object, or
oral penetration by a sex organ of another person, without the consent of
the victim.” It can happen to anyone, and if you've been raped, it's
important to know it's not your fault.
*www.webmd.com/sex/sexual-health-rape-date-rape#1

FORMS OF SEXUAL VIOLENCE:
Unwanted sexual contact/touching
Unwanted sexual advances or sexual harassment, including demanding
sex in return for favors
Non-consensual taking and sharing images
Masturbating in public
Watching someone engage in private acts without their knowledge or
permission
Exposing one’s genitals or naked body to other(s) without consent
Denial of the right to use contraception
Sexual exploitation and trafficking
Child sexual assault and incest
Sexual assault by a person’s spouse or partner
Sexual abuse of mentally or physically disabled people
Forced marriage or cohabitation, including the marriage of children
Rape by acquaintance or by stranger
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SEXUAL VIOLENCE IN TODAY'S SOCIETY
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Sexual violence impacts all people, regardless of gender, age, race, religion, income,
ability, profession, ethnicity, and sexual orientation. Every 73 seconds another
American is sexually assaulted(1). According to the Rape, Abuse, and Incest National
Network (RAINN), there are 433,648 victims (age 12 or older) of rape and sexual
assault each year in the United States. These are just the incidences recorded.
Younger people are at the highest risk of sexual violence(2).
Nearly 1 in 10 women has been raped by an intimate partner in her lifetime, including
completed forced penetration, attempted forced penetration or alcohol/drug-facilitated
completed penetration(3). Approximately one in 45 men have been made to penetrate
an intimate partner during his lifetime. Unfortunately, only 5 out of every 1,000
rapists will end up in prison(4). In addition, most victims know the perpetrator in some
capacity, either as a friend, acquaintance, family member, or intimate partner(5).
1) Department of Justice, Office of Justice Programs, Bureau of Justice Statistics, National Crime Victimization Survey, 2018
2) Department of Justice, Office of Justice Programs, Bureau of Justice Statistics, Sex Offenses and Offenders (1997)
3) Breiding, M. J., Chen J., & Black, M. C. (2014). Intimate Partner Violence in the United States — 2010. Retrieved from the Centers for Disease Control
and Prevention, National Center for Injury Prevention and Control
4) www.rainn.org/about-sexual-assault
5) 2018 National Crime Victims’ Rights Week Resource Guide: Crime and Victimization Fact Sheet

NUMBER OF PEOPLE VICTIMIZED
EACH YEAR

GENERAL PUBLIC:

433,648

Americans 12 and older
sexually assaulted or raped

CHILDREN:

60,000
MILITARY

20,300

"substantiate or indicate"
sexual abuse

10%

2.2%

female

male

17.7 million
American women
as of 1998

2.78 million
American men
as of 1998

experience unwanted
sexual contact

INMATES:

80,600

1 in 10 AMERICAN WOMEN AND 1 in 45
AMERICAN MEN HAVE BEEN VICTIMS
OF RAPE OR ATTEMPTED RAPE

sexually assaulted or raped

BREAKDOWN OF LOCATIONS WHERE
SEXUAL ASSAULT OCCURS
55% at or
near the
victim's home

10% in an enclosed,
but public area

15% in an open
public place
8% on
school property
12% at or near a
relative's home

www.rainn.org/statistics/scope-problem
www.rainn.org/statistics/children-and-teens

OF ALL VICTIMS UNDER 18, 2 OUT
OF 3 ARE AGES 12-17
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CONSENT
WHAT IS CONSENT?
Consent is giving permission for something to happen or agreeing to do something.
Asking for consent is a healthy, normal, and necessary part of everyday
interactions. Consent is freely given and can be withdrawn at any time. No means
no, even if you or a partner initially agreed. Consent is about communication.
Your partner may not tell you, "no," but that doesn't mean they're saying "yes."

WHEN TO ASK FOR CONSENT
Always ask for consent before you decide to act - even if the other person
consented in the past. Recieve consent before:
Giving hugs
Borrowing items
Touching another person
Sharing

Getting Consent
"Do you like that?"
"Is this OK?"
"Can we try...?"
"Are you open to
that?"
"What do you want to
do next?"
"How are you feeling?"
"Can we have sex?"

Secrets
Kissing
Cuddling
Any form of sexual behavior

Giving Consent
"Yes!"
"I like that!"
"Let's keep going."
"I'm open to that."
"Sure!"
"I'll allow that."
"Okay!"
"Let's do that."

Not Consent
"No!"
"I don't feel like it right
now."
"Ask me again later."
"I'm not ready to do that."
"Can we do this instead?"
"Stop."
"I don't want this."
"Maybe another time."
Silence
Absence of "yes"

RAISING
AWARENESS
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RAISING AWARENESS
Typically, raising awareness activities take place through in-person events. However, in light
of the coronavirus (COVID-19) pandemic, we encourage event planners to be creative and think
of new ways to engage community members.

RECRUIT VOLUNTEERS
Coordinating Sexual Assault Awareness Month events requires more than one person.
It is important to recruit volunteers who are committed to the success of raising
awareness and educating others about sexual violence. Reach out to your friends,
family, co-workers, or neighbors and start organizing local and national events.

SHARE MESSAGES, GRAPHICS, VIDEOS ON SOCIAL MEDIA
Sometimes there’s no better way to reach community members than with direct and
engaging messages about supporting survivors and consent through social media
posts. Post graphics, gifs, and videos to share important messages about consent and
healthy sexuality throughout the month. Think through messages and content that
might be especially relevant during this time — for instance content on self-care,
digital consent, or establishing healthy boundaries.

#30DAYSOFSAAM INSTAGRAM CHALLENGE
For the past seven years, advocates, survivors, and supporters have joined in the
#30DaysofSAAM Instagram challenge hosted by the National Sexual Violence
Resource Center (NSVRC).
To begin, every day, in April, NSVRC provides an open-ended prompt (April 1st’s
prompt is "At the Beginning of SAAM" and you’re encouraged to share a snapshot that
captures your goals, hopes, and feelings about SAAM.) Respond to the prompt by
posting a photo, collage, illustration, digital art, video, or other original content on your
Instagram account using #30DaysofSAAM.
To take a closer look at the rules, criteria, and daily prompts visit:
www.nsvrc.org/sites/default/files/publications/201912/30DaysOfSAAM_2020_Final508.pdf
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EVENT PLANNING
MARKETING AND ADVERTISING TIPS
Social Media
Create a Facebook Event
and invite as many people
as possible
Ask your school or work
if you can take over their
official handles for the
day of event
Keep your posts short
and consistent
Use hashtags on
Facebook, Instagram and
Twitter
Create a custom
Snapchat filter

Other Ideas

Print Materials
Create custom flyers for
each event
Make info cards,
bookmarks, postcards,
posters, etc.
Ask permission to hang
materials at school, work
and local organizations
List contact information
on all materials
Many organizations, such
as RAINN.org, have
ready-to-use print
materials available.

Advertise through local
radio or TV station
Write a press release for
local paper
Use sidewalk chalk to
promote and direct people
to event
Send a mass email or
text message
Adapt your in-person
event to an online event

SAMPLE EVENTS
Host A Panel, Virtual Discussion, or A Film Screening
Host panel discussions around topics like consent or Q&As. Consider holding a virtual discussion via
Facebook Live, Skype, Zoom, or another video conferencing platform. This can help community
members feel empowered to ask questions and educate themselves about these topics from the
comfort of their own homes. In addition, it is important to recognize that a large number of movies
we watch portray sexual violence. Some movies address issues (such as violence against women) in
an appropriate way, while others may help society normalize the violence. Some examples include:
I AM EVIDENCE
The Hunting Ground

Boys Don't Cry
Precious

The Invisible War
Audrie & Daisy

Film Screening Discussion Questions can be found at:
www.audrieanddaisy.com/watch-and-discuss/discussion-guide-for-screenings/

"Sole Survivor"
This event is intended to showcase how many people have experienced sexual violence. Shoes are
used to display how victims can be any age or gender, and come from any background. The goal is to
challenge people's perception of what a victim looks like. For the event, display a mix of men’s,
women’s and children’s shoes. Staff a table near the display to answer questions, provide local
resources and educate viewers about sexual violence. To make it an online event, encourage
participants to take pictures of shoes and make a collage to display on social media.
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EVENT PLANNING
SAMPLE EVENTS CONTINUED
The Clothesline Project
The Clothesline Project is a visual display of t-shirts with statistics, messages and/or
illustrations about sexual and domestic violence, hate crimes, and child abuse.
Participants decorate t-shirts that are then hung on a clothesline for others to view as
testimony to the problem of sexual violence.

"What Were You Wearing?"
“What Were You Wearing?” event features several stories of sexual violence
and representations of what the victim was wearing at the time of their assault.
The installation is a visual contradiction of the victim-blaming myth that clothing
contributes to the risk of sexual violence and encourage individuals to place
responsibility where it belongs, on those who caused harm. Collaborate with your
local campus or community victim advocacy center to bring this powerful display
to your community.
TIP: This installation may bring up difficult feelings or memories for participants. Be sure to hold this
event in a safe place and post "trigger warnings" at any entrances to the display.
For more information about "What Were You Wearing?" visit https://sapec.ku.edu/what-were-you-wearing

Host an Online Pledge Drive
Host an online pledge drive using any social media platform, designate a theme or call
to action and a hashtag. You may participate in existing online pledge efforts or tailor
this effort to an existing program or slogan for your community. Here are some pledge
drives already in action:
It’s On Us
No More
Start By Believing
One Love Foundation

Online Consent Workshop
Cost a workshop on consent and healthy relationships. Use videos, resources, and
consent quiz to guide the curriculum.
For more ideas regarding planning events visit: www.nsvrc.org/blogs/saam/community-saam-events
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NATIONAL EVENTS
1. RAINN DAY
Partner with your local college or university to host a RAINN Day event.
Each year on the first Thursday of April, the Rape, Abuse & Incest National
Network (RAINN), sponsors RAINN Day. Students are encouraged to draw a
blue triangle on their hand (symbolizing a megaphone) to demonstrate to
their peers that they are an ally in the efforts against sexual violence and
committed to speaking out against it. RAINN Day aims to educate students
about sexual violence, bystander intervention, and the resources available
for survivors on campus and in the community.
TIP: Write statistics on umbrellas and create other props for students to take photos with after drawing
a blue triangle on their hand. Encourage students to post pictures on social media and tag RAINN.
For more information about RAINN Day visit https://www.rainn.org/sites/default/files/RAINNDay_EventGuide-2.pdf

2. TEAL DAY
Tuesday, April 7th is the SAAM Day of Action. Help turn social media teal —
the color of sexual assault awareness and prevention — by sharing a teal
selfie using #SAAM. Teal ribbons, t-shirts, nails, hair, makeup, jewelry, ties,
and other accessories have been popular items worn in the past. Some folks
have even gotten creative and decked their pets out in teal. Wearing teal will
serve as a conversation-starter for important issues like consent, respect, and
supporting survivors.
You can share the following message with the post: Today is the Sexual Assault Awareness
Month Day of Action, and I'm going teal to show my support for survivors. #SAAM #IAsk

3. DENIM DAY
Denim Day is April 29, 2020! This campaign was created as a result of a
ruling by the Italian Supreme Court in which a rape conviction was
overturned because justices felt that since the victim was wearing tight
jeans she must have helped the rapist remove the jeans, implying consent.
For the past 21 years, wearing jeans on Denim Day has become a symbol of
protest against the misconceptions that surround sexual violence. Encourage
members of your community to participate in Denim Day, wear jeans with a
purpose and get educated about all forms of sexual violence.
TIP: Create a custom Denim Day Snapchat filter for the location the event was marketed. This promotes
healthy conversations about sexual violence with family and friends.
For more information about Denim Day visit https://www.denimdayinfo.org/why-denim

MATERIALS
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MATERIALS
Social Media - Graphics - Free to Reuse
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SOCIAL MEDIA GRAPHICS (CONTINUED)

16

SOCIAL MEDIA GRAPHICS (CONTINUED)
1 in 10 AMERICAN WOMEN AND 1 in 45
AMERICAN MEN HAVE BEEN VICTIMS
OF RAPE OR ATTEMPTED RAPE

10%

2.2%

female

male

17.7 million
American women
as of 1998

2.78 million
American men
as of 1998

EDUCATION about and PREVENTION against gender and relationship violence
www.rainn.org/statistics/scope-problem
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SOCIAL MEDIA GRAPHICS (CONTINUED)

RESOURCES
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ADDITIONAL RESOURCES
WEBSITES:
National Center on Domestic and Sexual Violence (www.ncdsv.org)
RAINN (Rape, Abuse & Incest National Network) - (www.rainn.org)
Futures Without Violence (www.futureswithoutviolence.org)
GLBT National Help Center (www.glbthotline.org)
Safety Planning (www.domesticshelters.org)
It's On Us (www.itsonus.org)
NO MORE (nomore.org)
Start By Believing (www.startbybelieving.org)
One Love Foundation (www.joinonelove.org)
VictimConnect (victimconnect.org) - 1-855-4-VICTIM
Department of Defense (DoD) Safe Helpline (1-877-995-5247)
National Domestic Violence Hotline (1-800-799-7233)
National Sexual Assault Hotline (1-800-656-4673)

WHAT CAN I DO? HOW CAN I HELP?
It can be difficult to know what to do after a sexual assault. There are a number
of options available and you can decide which next steps are best for you:

How To Help
Someone You Know
Believe them!
Listen
Be There
Offer Support
Be Patient
Encourage Self-Care
Remind Them It's Not Their Fault
Tell Them They Are Not Alone

WHAT CAN I DO?
Call 911 For Immediate Assistance
Contact Local Domestic Violence
Agency to be in contact with an
advocate
Report to Police
Seek Medical Attention
Learn About Your Legal Options
Contact Your School’s Title IX
Coordinator
Seek Support for Mental Health
Remember to Care for Yourself

CONNECT WITH US!
Jana's Campaign
@Jana'sCampaign

@Jana'sCampaign
Jana's Campaign, Inc.

PO Box 647 | Hays, KS 67601 | 785-656-0324
email: janascampaign@gmail.com
website: janascampaign.org

